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Abstract:  The creative clusters could be regarded as the tourism resources. The authors describe the situation and analysis the problem about it. By learning the successful experiences in other countries about 4 aspects: cultural policy, urban regeneration, the public engagement, and the festival, there are many inspirations for Shanghai’s government, agency, and manager of creative industries.
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Studies on Tourism Development of Shanghai Creative Industry Parks

—— The Development Experience of Creative Industry Parks abroad

FAN Xiao-lan, LIU Zhu
(Tourism College, Shanghai Normal University , Shanghai 200234, China)

Abstract The development of creative industries in Shanghai is not only in line with the overall planning of a new industrial
structure, and the strategy of revitalizing the city through science and education, but it is the only way to achieve the“ Made in
China to “ China to Create’ as well. What§ more important, creative industries are rich in urban tourism resources. At
present, the tourism development of Shanghai creative industry parks is in its infancy. This paper analyses the status and
problems of tourism development in Shanghai creative industry parks. Although the overall number of Shanghai creative
industry parks occupies in absolute superiority in China, their tourism development conditions are not yet very mature.
However, thanks to the great tourism value of creative industry parks, their tourism development potentials are enormous.
With developed countries “successful experience of creative industries tourism development, new ideas for tourism development
are provided to Shanghai creative industry parks. In conclusion, the following will promote the sustainable toursm development
of Shanghai creative industry parks, such as the government’s macroeconomic strategy and funding support, non — profit
organizations active participation, optimization of the management of creative industry parks, and enhancing the awareness of
citizens “creativity and so on.
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